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上海的历史


上海有动乱的历史。它的地理位置很有利的；在东部是太平洋，西南部有山，离东南亚，大洋洲，印度，日本和韩国都很近。黄浦江从城市的中心穿过，把城市分为两个地区：浦东和浦西。因为处于这么有利的位置，在历史上，上海常常被外国武力入侵的，特别被日本。1900的时候，法国和英国有它们自己的租界。那时侯在上海住了很多俄罗斯人 。为离开自己国家的共产主义，所以他们来到中国。 也有很多日本人在上海工作了。这些外国人对上海的影响非常大，所以上海变为一个非常国际化的城市。今天在上海最高雅的住宅区仍然在法国租界。


上海的文化很有趣。它的特色菜是包子和小龙包。北京人感觉上海菜太甜了，上海人同样地感觉北京菜不太好吃。上海话是上海的最有名的特长。差不多所有的上海人都能说上海话和普通话，但是有一些老人只说上海话。上海话比普通话更难。北京人觉得上海的男人比较重家的，因为他们会跟太太，女朋友上街去买东西，帮助她们打扫，做饭，洗碗，等等。因为北京的男人不会做家重的，所以上海人感觉他们是大男人。跟所有中国人一样，上海人也喜欢唱卡拉OK。


在政治上，上海没北京重要，但是在金融上，上海是中国大陆的财政中心。
Hana Ilic
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Doing Business in Shanghai; A Gateway to Heaven or Hell?


Shanghai is one of most exciting opportunist cities in the East, and a lucrative center and entry point to a growing economy and one of the world’s biggest consumer markets. But it is misleadingly so; to succeed in this market businessmen must play they cards smart, have a long experience in doing business in China, profound knowledge of the changing consumer preferences, and an alert eye for marketplace changes. Knowledge of basic Chinese language and understanding of cultural, socio-economical, and government environment as well as a strategic network of guanxi make or break a business. But Shanghai is the starting point as well as the ending point of succeeding in China, where a lucrative business starts and reaches its greatest heights. It is unique for it has a Western oriented outlook and abundance of English-speaking white collar, internationally educated locals as well as plentiful resources and investment opportunities. As SAR, many of China’s logistical restrictions do not apply so doing business is much easier there than in other parts of China. Relaxed foreign direct investment policy attracts foreign capital and makes Shanghai more appealing than Beijing, Chongqing, Chengdu and other cities. But in order to make the profit in China, one has to halve the expectations, double the time and budget, and create a team of reliable, competent people of experience and both Western and local background. Otherwise, the business won’t survive China’s ever so picky consumers and ever so strong competition.

Reference:

1. http://findarticles.com/p/articles/mi_m0BJT/is_6_10/ai_90301748
2. http://www.nytimes.com/2007/01/16/business/worldbusiness/16hong.html?_r=1&scp=4&sq=business%20in%20shanghai&st=cse&oref=slogin
3. http://www.businessweek.com/magazine/content/08_28/b4092087099280.htm
4. http://www.amcham-shanghai.org/AmchamPortal/
